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AOA Manual helps ODs secure data 


Luxottica, 
VSP fund 
55 Healthy 
Eyes pilot 
projects 

Innovative 

alliances with churches 
in Louisiana, a 
"Parents as Teachers" 
program in Missouri, 
and The Arizona State 
Braille and Talking 
Book Library are 
among 55 community 
eye and vision care 
outreach projects to be 
funded this year under 
the Healthy Eyes 
Healthy People (HEHP) 
Community Grant 
Program. 

Established under 
AOA's three-year 
Healthy Eyes Healthy 
People program to help 

see Grants , page 8 


ust as the security of 
electronic health care 
data is becoming a 
high-profile national 
issue, a new federal reg¬ 
ulation designed specifi¬ 
cally to safeguard such 
information is about to 
take effect. 

The Health 
Insurance Portability 
and Accountability Act 
(HIPAA) Security 
Regulation, which 
becomes effective for 
small health practices 
April 20, will require 
optometrists and other 
health care providers to 
implement administra¬ 
tive, physical, and tech¬ 
nical measures to pro¬ 
tect the confidentiality, 
integrity, and accessibili¬ 
ty of their electronic 


Protected Health 
Information (ePHI). 

To help optometrists 
properly secure the 
ePHI in their practices, 
AOA's Office of Counsel 
and Communications 
Group have worked 
together to prepare the 
AOA HIPAA Security 
Regulation Compliance 
Manual, outlining a 
step-by-step approach 
to compliance with the 
regulation's standards 
and specifications com¬ 
plete with model forms. 
The manual is available 
to AOA members for 
downloading free-of- 
charge through the 
AOA Web site 
( www.aoa.org) as a mem¬ 
ber benefit. Print copies 
will be available for $30 


through the AOA Order 
Department, (800) 262- 
2210. 

A 2004 FBI cyber¬ 
crime survey found that 
only 20 percent of com¬ 
panies report computer 
intrusions to the police, 
and half do not report 
them to anybody, 
according to Reuters. 

Virtually all of the 
widely reported prob¬ 
lems regarding the secu¬ 
rity of electronic health 
data so far have 
involved insurance 
companies, hospitals, 
government agencies or 
other large processors of 
health information. 

However, that does 
not mean optometric 
offices and other small 
health care practices 


will not be subject to 
such problems, comput¬ 
er security consultants 
who spoke with AOA 
News agree. 

In addition to a 
growing legion of com¬ 
puter hackers who 
attempt to break into 
business and personal 
computers as a hobby, 
some have developed 
programs that continu¬ 
ally search the Internet 
for vulnerable comput¬ 
ers and attempt to 
breach them—hoping to 
obtain Social Security 
numbers, credit card 
numbers, or other 
potentially valuable 
information in the 
process. 

see Manual, page 12 


ARBO launches licensure mobility program 
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T he Association of 
Regulatory Boards 
of Optometry 
(ARBO) announced the 
launch of the Council on 
Endorsed Licensure 
Mobility for 
Optometrists (CELMO) 
in a news conference 
Feb. 25 at the SECO 
International Annual 
Meeting. 

"It is ARBO's hope 
that the CELMO pro¬ 
gram will act as a 
'bridge' between those 
few states that have 
active licensure by 
endorsement, but do not 
know how to go about 
it, as well as those 
many, many states that 
have just started to seri¬ 
ously consider the 
endorsement process," 
said Steven Eyler, O.D., 
ARBO board liaison to 
CELMO. 

ARBO said the pro¬ 
gram will assist state 


boards of optometry in 
reviewing applications 
for licensure from estab¬ 
lished practitioners in 
other jurisdictions. 

It is designed to provide 
a licensure mobility 
vehicle by which state 
boards can address the 
issue of licensure by 
endorsement in a uni¬ 
form and consistent 
manner. 

"With all the unifor¬ 
mity and commonality 
now present within the 
U.S. optometric commu¬ 
nity, the time is right for 
a national program that 
attempts to level the 
playing field of licen¬ 
sure," added CELMO 
Chair Beverly Miller, 
O.D. 

COPE, the national 
clearinghouse of contin¬ 
uing education pro¬ 
grams accepted in all 50 
states, the District of 
Columbia, and Puerto 


Rico, is the model for 
the continuing educa¬ 
tion portion of CELMO. 
COPE worked for 10 
years to include all state 
boards. 

Under the new plan, 
ARBO member boards 
listed as CELMO states 


would consider the 
CELMO certification as 
the highest standard of 
COPE-approved contin¬ 
uing education and con¬ 
sider the CELMO certifi¬ 
cate to be a significant 


see License , page 6 
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The 108th Annual AOA Congress & 35th Annua! AOSA Conference 
Gaylord Texan™ Resort & Convention Center, 
near Dallas in neighboring Grapevine, TX 


Thanks to Essilor, James Carville & Mary Matalin will be the 
keynote speakers for the Opening General Session at 
Optometry's Meeting™. James Carville is one of America's 
best-known political consultants. His long list of electoral 
successes is evidence of a knack for steering overlooked 
campaigns to unexpected landslide victories. Mary Matalin 
served as assistant to George W. Bush and counselor to Vice 
President Dick Cheney, and was the first White House official 
to hold that double title. This year is likely to get a bit heated 
as they present their opposing political and marital views. 
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Conference 

June 22-26, 2005 


Exhibits 

June 23-25, 2005 


call 

(800) 386-6825 


visit 


e-mail 


www.optometrysmeeting.org MeetingHotline@aoa.org 


American Optometric 
Assnt' i;iHnn 


Opening General Session - Thursday June 23 



Unparalleled CE, 200+ Exhibitors, House of Delegates, Professional Interaction - Optometry's Meeting™ 
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Hopping files for trustee 


R onald L. 

Hopping, O.D., 
M.P.H., has filed 
for the AOA Board of 
Trustees. 

Dr. Hopping is cur¬ 
rently serving as the 
chair of the AOA 
Information and 
Member Services 
Group. Previously, he 
served for two years as 
group chair of the AOA 
Communications 
Advisory Committee 
after serving as a mem¬ 
ber for three years. 

While in that posi¬ 
tion, he initiated the 
Crosslink 

Communication pro¬ 
gram to facilitate inter¬ 
nal AOA communica¬ 
tions, oversaw the 
development of the 
AOA Dr. Locator pro¬ 
gram to enable the pub¬ 
lic to find AOA member 
doctors, served as chair 
for two years of the 
Save Your Vision 


Celebration, and was 
instrumental in expand¬ 
ing that Celebration into 
a month-long media 
event. 

Additionally, Dr. 
Hopping has served on 
the Healthy Eyes, 
Healthy People 
Oversight Committee. 
He is a charter member 
of the AOA Contact 
Lens Section and of the 
AOA Sports Vision 
Section. Dr. Hopping 
has served as a member 
of the AOA Keyperson 
Program. 

Dr. Hopping served 
in 1996 as president of 
the Texas Optometric 
Association, and has 
received President's 
Awards for Outstanding 
Service from 10 different 
state presidents. In 2002, 
he was recognized as 
Texas Optometrist of the 
Year. 

A graduate of 
Kenyon College in Ohio 


and a 1978 graduate of 
the Southern California 
College of Optometry, 
he has served as a full¬ 
time faculty member 
with the rank of assis¬ 
tant professor at the 
University of Houston 
College of Optometry. 

While at UHCO, Dr. 
Hopping received the 
Outstanding Faculty 
Award. He is currently 
an adjunct associate 
professor at UHCO. He 
received his Masters in 
Public Health from the 
University of Texas in 
1982. 

Dr. Hopping is in 
private practice with his 
spouse, Desiree 
Hopping, O.D. and two 
associates in Houston, 
Texas. 

He has received 
both his Therapeutic 
Optometric Certification 
and his Optometric 
Glaucoma Specialist 
Certification. 



Ronald L. Hopping, O.D. 


Paraoptometrics to learn, network 
at 2005 Optometry's Meeting™ 


T he AOA 

Paraoptometric 
Section will honor 
members with awards, 
elect new leadership, 
and offer specialty con¬ 
tinuing education at 
Optometry's Meeting™ 
June 22-26 in Dallas. 

In 2005, the paraop¬ 
tometric general educa¬ 
tion program will be the 
most extensive ever. 

Provided by an edu¬ 
cation grant from 
Vistakon, a division of 
J&J Vision Care, the 
AOA Paraoptometric 
Section will present over 
60 hours of continuing 
education designed 
specifically for paraop¬ 
tometric professionals. 


including opticians and 
ophthalmic assistants 
and technicians. 

All courses are 
approved by the AOA 
Commission on 
Paraoptometric 
Certification (CPC) and 
are compliant with certi¬ 
fication renewal require¬ 
ments. Several courses 
have been submitted for 
approval by the ABO, 
NCLE, or JCAHPO. 

Taught by world- 
class faculty, the courses 
cover a wide range of 
topics including several 
hands-on workshops, 
such as an anatomy and 
dissection workshop, 
and an off-site tour and 
lecture at Omega Labs. 


A small sampling of 
the paraoptometric 
courses: 

❖ On Wednesday, 

June 22, 3 to 5 p.m., Roy 
Ferguson, Ph.D., pres¬ 
ents "Options for the 
Visually Impaired and 
the Use of Service Dogs 
in the Optometric 
Practice/' This intro¬ 
ductory, general knowl¬ 
edge course, will focus 
on assisting low-vision 
patients in the optomet¬ 
ric practice including 
the use of guide dogs 
and how a practice can 
ensure its compliance 
with federal, state, and 
local laws. 

See Paraoptometric , page 17 



The NEWS (USPS 908-120) (ISSN 0094-9620) is published 18 times per year (two issues per month 
except January, June, July, August, November and December) by the American Optometric Association, 

243 N. Lindbergh Blvd., St. Louis, MO 63141-7881. Subscription rates (effective October 15, 2004): 

AOA-member optometrists $16 /nonmembers (U.S.) $93.50 /Canada $1 1 1/other foreign $120. 

Periodicals postage-paid at St. Louis, MO and additional mailing addresses. 

POSTMASTER Send address changes to NEWS, 243 N. Lindbergh Blvd., St. Louis, MO 63141-7881. 

Views and opinions appearing in the NEWS are not necessarily endorsed by AOA. 

Printed in the USA. 

MARCH 14, 2005 • 3 















Letters _ 

OD describes efforts 
on behalf of tsunami 


survivors 


ODs interested in volun¬ 
teering to serve on a 
HOPE mission should 
call Sharon McCarthy 
at (540) 837-9464. 

The commitment is 
about 32 days. HOPE 
pays for meals, lodging, 
and transportation and 
intends long-term sup¬ 
port in the area. 
VOSH/International is 
planning a three-week 
relief mission to 
Southern India depart¬ 
ing in late September or 
early October. It will be 
led by VOSH/ 
International President 
Dale Cole, O.D., and 
Hare Patnaik, consultant 
for Indian Affairs. E- 
mail: dcole@informat- 
ics.net or Dr. Cook at 
Michigan VOSH, at 
MCook@optimeyes.com 


The following letter is 
from Mark Cook, O.D., 
president of the Michigan 
Optometric Association , 
who spent a month provid¬ 
ing eye care to people in 
Banda Aceh , Indonesia. 

Jim Honl, O.D., of South 
Carolina replaced Dr. 

Cook , Feb 28. 

Feb. 21, 2005 
I have been with Project 
HOPE on the Mercy for 
more than three weeks 
and have some experi¬ 
ences to share. 

We arrived in 
Singapore on Jan. 29 
and left for Banda Ache, 
Indonesia on the 30th. 
We traveled up the 
Straits of Malacha for a 
day and a half; sta¬ 
tioned ourselves just off 
the northern tip of 
Indonesia. The next 
week was spent cutting 
through red tape with 
the Indonesian 
Government, NGOs 


(non-governmental 
organizations). Navy 
protocol and the 
Germans, New 
Zealanders, Australians, 
Pakastanis, WHO and a 
dozen other organiza¬ 
tions who had already 
been here for over a 
month. We were sup¬ 
ported by the aircraft 
carrier USN Abraham 
Lincoln, and the USN 
Essex. We have a Navy 
40-man force protection 
unit on board and on 
duty 24/7. 

The eye teams' nor¬ 
mal days routine is as 
follows: we are up at 5 
a.m. and in the mess 
hall at 6 o'clock. We 
muster in the casualty 
receiving area at 6:45 
a.m. and are then 
"helo'd" over to the 
Indonesian hospital site 
where we work. We 
generally start at 8:30 
and work until 2:30, re¬ 
muster and are flown 


back to the ship by 4 
p.m. Typically there are 
two ophthalmologists, 
one OD and a corpsman 
on shore. Today, I saw 
186 patients for refrac¬ 
tion (Rx'd 90 percent) 
and the MDs did 10 sur¬ 
geries and treated 20 
other medically signifi¬ 
cant conditions. The 
number of people wait¬ 
ing outside our door is 
overwhelming and we 
have found that we can 
see the maximum num¬ 
ber of people in a day 
by doing it this 
way...from the begin¬ 
ning we decided to put 
our OD/MD issues in 
our back pockets for a 
month. 

Last Thursday, the 
temp was 105 at 8:30 

а. m., 100 percent 
humidity. I saw 146 
patients and we had a 

б. 5 earthquake that 
cleared us out of the 
building at noon. Just 
another typical day at 
the office in Banda 
Ache!! 

Refractive needs are 
primarily reading glass¬ 
es with the rest of the 
glasses being fabricated 
in the Mercy's optical 
lab. Some eye surgeries 
are done on land and 
others are done on 
board. 

The devastation to 
the people and their city 
is not adequately 
depicted by the media. 

It is hard to wrap your 
mind around it even 
when you see it in front 
of you on a firsthand 
basis. Everything 
is/was covered in one 
to three feet of mud 
which they are literally 
clearing out of the hos¬ 
pital and the grounds 
one shovelful at a time. 
The progress they are 
making is noticeable 
each day. 

HOPE and the 


Mercy's job is not to 
provide emergency care 
but to provide tertiary 
care and fill the gaps 
while the Indonesians 
get their health care sys¬ 
tem back in order and 
on its feet. 

The joint effort by 
the Navy and civilian 
health care (HOPE) has 
never been tried before 
and will serve as a 
model learning experi¬ 
ence for any future 
cooperative efforts. 

Following is a footnote Dr. 
Cook sent to AO A News 
Feb. 25: 

Tomorrow is my last 
day to go ashore to 
work and there will be 
bittersweet memories. 

Dr. Mukhlis, D.D.S., and 
his staff, who have gra¬ 
ciously given up a por¬ 
tion of their dental clinic 
for the eye team to work 
out of, have become 
very special Indonesian 
friends. I will miss them 
but I am ready to go 
home. 

By tomorrow at 3 
p.m., myself and Navy 
Lt. Robert Senko, O.D., 
will have seen over 
2,000 patients for refrac¬ 
tive eye care. The num¬ 
bers waiting for us in 
the morning are stagger¬ 
ing (approx. 400) and I 
am told many have been 
there since 5 a.m. Today 
at 2:30 we were ordered 
back to the helicopters 
by the Navy and the 
next woman in my line 
actually got down on 
her knees and begged 
me to do just one more 
exam. Hopefully I will 
see her tomorrow but I 
will leave Monday 
knowing that I never 
found the last Indones¬ 
ian who needed help. I 
think that is when I will 
stop doing missions... 
when I finally find that 
last person in line. 
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You work hard providing the best possible eye care to 

patients who depend on you. You need the latest rr\ # 1 C T2 

up-to-date information. Get it from the most J.iOpiCcil OCCill 
knowledgeable, experienced optometrists as they share 

their extensive clinical expertise with you. And after 4 hours a day of the finest 
education available, play just as hard, as you enjoy the best beaches, the finest 
fare, the most luxurious resorts and the release you deserve for working so hard. 


KEY WEST 1009 

MARCH 16-22,2005 

C09TA MCA 1009 

APRIL 20-26, 2005 

fT KITTS 1006 

FEBRUARY 1-7, 2006 

CURACAO 1006 

MARCH 1-7, 2006 

PUERTO VALLABTA 

MARCH 29-APRI L 4, 2006 

AUSTRALIA 1006 

JULY 19-25, 2006 


KEYNOTE SPEAKERS 

DAVID BRIGHT, OD, FAAO 
JOHN McGREAL, OD 
ART EPSTEIN, OD, FAAO 
PAUL AJAMIAN, OD, FAAO 
RANDALL THOMAS, OD, FAAO 
RON MELTON, OD, FAAO 
CHRIS QUINN, OD, FAAO 
MAYNARD POHL, OD, FAAO 
BRUCE ONOFREY, RPh, OD, FAAO 
TONY LITWAK, OD, FAAO 
JIMMY BARTLETT, OD, FAAO 
PAUL KARPECKI, OD, FAAO 


• Register on the web or just call Kathie today. 
(281) 992-0002 ♦ Kathie@tropicalseae.com 

WWW.TROPICALSEAE.COM 

20 HOURS OF CONTINUING EDUCATION 
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Eye on Washington 

White House conference 
targets aging Baby Boomers 



T he aging of the 

Baby Boom gener¬ 
ation will be the 
dominant topic of a 
prestigious once-a- 
decade Washington con¬ 
ference this fall that 
could prove important 
in shaping both public 
attitudes and public pol¬ 
icy. The AOA Advocacy 
Group is urging 
optometrists to take 
part. 

"The Booming 
Dynamics of Aging: 
From Awareness to 
Action" is the theme for 
The 2005 White House 
Conference on Aging 
(WHCoA) officially 
hosted by President 
George W. Bush, Oct. 
23-26, 2005 at the Hyatt 
Regency Washington on 
Capitol Hill. The confer¬ 
ence will be only the 
fifth of its type ever 
held. It was mandated 
under the Older 
Americans Act of 2000 
to make aging policy 
recommendations to the 
President and Congress, 
and to assist the public 
and private sectors in 
promoting dignity, 
health, independence, 
and economic security 
of current and future 
generations of older 
persons. 

More than 1,200 
conferees from all 50 
states and U.S. territo¬ 
ries are scheduled to 
consider a wide spec¬ 
trum of issues related to 
older adults—from age- 
bias to the arts, social 
isolation to Social 
Security benefits, and 
housing to health care. 

"The 2005 White 
House Conference on 
Aging occurs as the first 
wave of the Baby Boom 
generation prepares for 
retirement, creating an 
important opportunity 


to creatively assess 
aging in America and 
improve the lives of 
older Americans," 
according to the confer¬ 
ence Web site. 

Also on the agenda 
will be issues such as 
the Medicare 
Modernization Act of 
2004, which is already 
impacting retirees. 

AOA will be closely 
monitoring the confer¬ 
ence and is encouraging 
interested optometrists 
to become involved. 

Over the years, 
numerous doctors of 
optometry have served 
as delegates or 
observers at White 
House Conferences on 
Aging, notes a recent 
AOA Advocacy Group 
bulletin on the confer¬ 
ence. 

"Those who are 
interested in geriatric 
care are encouraged to 
get involved this year to 
ensure that eye care for 
seniors gets prominent 
attention at the proceed¬ 
ings," the AOA 
Advocacy Group bul¬ 
letin emphasized. 

The majority of offi¬ 
cially credentialed dele¬ 
gates will be appointed 
by their state governors. 
The precise number 
appointed by each gov¬ 
ernor will vary based on 
state population. 

In addition, dele¬ 
gates will be appointed 
by each of the two U.S. 
senators from each state 
serving in the 109th 
Congress, U.S. represen¬ 
tatives from each state, 
as well as the officials of 
the National Congress 
of American Indians. 

Individuals also can 
be nominated to a dele¬ 
gate slot by national 
organizations represent¬ 
ing older adults, allied 


organizations, academic 
institutions, business 
and industry, non-profit 
and veterans' organiza¬ 
tions, and other entities 
with a interest in the 
aging of America. 

Provisional delegate 
slots will be filled 
through an online appli¬ 
cation process. 

Delegate nomina¬ 
tions must be received 
by conference organizers 
no later than April 15. 

AOA members may 
also wish to take part in 
related local activities 
leading up to the con¬ 
ference, the AOA 
Advocacy Group sug¬ 
gests. 

Organizations 
across the nation will be 
hosting WHCoA- 
approved promotional 
events. Many civic 
groups plan "listening 
sessions" to explore 
issues related to aging. 

Interested parties 
who cannot take part in 
the conference will be 


able to watch coverage 
on the Internet. 

AOA members who 
wish to take part in the 
conference should con¬ 
tact their governor, sen¬ 
ator, or congressperson 
as quickly as possible, 
the AOA Advocacy 
Group suggests. 

Interested 

optometrists should also 
contact their state 
agency on aging or local 
senior center regarding 
related activities in their 
area. 

Detailed informa¬ 
tion on listening ses¬ 
sions and the delegate 
nomination process can 
be found online at 
www.WHCoA.gov. 

Additional informa¬ 
tion will be posted to 
the AOA Web site as it 
becomes available. 

For additional infor¬ 
mation, contact 
Stephanie Whyche, in 
AOA's Alexandria, VA 
office at (703) 739-9200; 
or at slwhyche@aoa.org. 



SIGN UP SHEET 

What is InfantSEE™? 

InfantSEE™ will be a public health program 
designed to ensure that optometric eye and vision 
care becomes an integral part of infant wellness 
care to improve a child's quality of life. 

More than 5,000 ODs have signed on! 

Please fill out the information to sign up as an 
InfantSEE™ Provider or register at www.ooo.org 

Name (please print):_ 

State: _ 

Phone:_ 

E-mail:_ 

Return to: Betsy Zatkulak, InfantSEE™ sign-up 
243 North Lindbergh Boulevard 
St. Louis, MO 63141 
FAX: (314) 991-4101 
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Steven Eyler, O.D., 
ARBO board liaison 
to CELMO, discusses 
the new program at 
the SECO ARBO 
press conference on 
February 25. 


Draft competencies in 
genomics available for 
comment, April meeting 

As researchers participating in the Human 
Genome Project learn the relationships between 
genetics and disease, new ways of diagnosing, 
treating and even predicting eye diseases will 
become available. For example, genes that con¬ 
tribute to glaucoma and macular degeneration have 
been identified, and in the near future, part of treat¬ 
ment will include lifestyle counseling and possibly 
more frequent exams for people who are known to 
be genetically predisposed to particular diseases. 

Since March 2004, the AOA has been work¬ 
ing in cooperation with the Association of Schools 
and Colleges of Optometry (ASCO) and the 
American Academy of Optometry to create recom¬ 
mended core competencies in genetics for optome¬ 
try students, as well as for licensed practitioners. 

Through forums supported by Alcon, Essilor, 
and Vistakon, leaders from academia and the pro¬ 
fession have joined with faculty from the schools 
and colleges in exploring the implications of the 
genomics revolution for optometry. 

Since December, three working groups have 
been engaged in developing the draft core compe¬ 
tencies in genetics under the categories of knowl¬ 
edge, skills and attitudes. After agreeing that core 
competencies, as opposed to course details, pro¬ 
vided the optimal means for defining curriculum, 
the groups studied the work previously completed 
by NCHPEG, the National Coalition for Health 
Professions Education in Genetics. 

Based on the document "Core Competencies in 
Genetics Essential for All Health Professionals," 
optometry's working groups refined recommended 
competencies and draft documents are available at the 
AOA and ASCO Websites. ODs with comments and 
suggestions are invited to contact Charles Wormington, 
O.D., Ph.D., at cwormington@ pco.edu, FAX (215) 
780-1254, or Leland Carr, O.D., at corrlW 
pacificu.edu , FAX (503) 352-2929. 

The project team's goal is to finalize the 
Recommended Core Curriculum in Genomics for 
Optometry during April meetings in St. Louis, MO, 
just prior to AOA's Spring Planning Conference. 

ODs and optometric faculty are invited to 
attend an open discussion beginning at 1 p.m. on 
Thursday, April 28. Following the discussion the 
working groups will reconvene to consider the com¬ 
ments. On April 29 the recommended competen¬ 
cies document will be finalized, then forwarded to 
major optometric organizations for consideration 
as a reference to be used by educators throughout 
the profession. 


License, from page 

credential when evalu¬ 
ating an actively practic¬ 
ing optometrist for 
licensure by endorse¬ 
ment. 

The first CELMO 
application was accept¬ 
ed in January 2005, and 
ARBO already has sev¬ 
eral state boards sup¬ 
porting the CELMO 
concept. 

Priority has been 
placed on having more 
than 50 ODs and a 
dozen state boards in 
the CELMO program 
before the ARBO 
Annual Business 
Meeting this coming 
June in Dallas. 

CELMO applicant 
eligibility requirements 
will include the follow¬ 
ing criteria: 

❖ Holding a doctor of 
optometry (OD) degree 
from a school or college 
of optometry accredited 
by the Accreditation 
Council on Optometric 
Education (ACOE), 

❖ Having been in 
active practice for three 
of the last four years, 

❖ Having the authori¬ 
ty to prescribe medica¬ 
tions (TPAs) in the state 
of current practice, 

❖ Be in good standing 
with every state board 
from which a license is 
currently held, 

❖ Reporting of all dis¬ 
ciplinary actions taken 
by any state board or 
other entity, 

❖ Paying all applica¬ 
ble CELMO fees. 

"We're trying to 
implement resolutions," 
explained Dr. Miller. 

"We are asking state 
boards to accept the res¬ 
olutions. Thus far, four 
states have adopted res¬ 
olutions, while 12 have 
applied." 

According to ARBO, 
the concept of increased 
licensure mobility for 
optometrists has been 
debated and desired in 
the profession for sever¬ 
al years. 

AOA, through 
Resolutions passed in 
1995 and 1999, and 
AFOS, through broad 
based membership con¬ 
sensus, have strongly 


l 

supported the concept 
of licensure by endorse¬ 
ment. 

The ARBO Board of 
Directors formed the 
Licensure Mobility 
Committee in 2002 in an 
attempt to make the 
idea a reality. CELMO 
was formed with the 
purpose of assisting 
state optometry boards 
in determining qualifi¬ 
cations of applicants for 
licensure who are estab¬ 
lished practitioners in 
other jurisdictions. 

There is no cost for 
the state boards to uti¬ 
lize the CELMO pro¬ 
gram. There is a $250 
initial fee and a $100 
renewal fee that the 
applicant will pay. 

According to ARBO, 
the state boards may 
choose to reduce their 
administrative burden 
involved with endorse¬ 
ment of licensure, simi¬ 
lar to how COPE has 
reduced time and work 
for boards in verifying 
and approving continu¬ 
ing education courses. 
CELMO is not a form of 
national optometric 
licensure; it is simply a 
vehicle for mobility. 

The CELMO certifi¬ 
cate is no guarantee that 
the individual state 
boards will automatical¬ 
ly grant a license by 
endorsement, but it will 
provide the boards an 
additional tool to evalu¬ 
ate the advisability of 
granting a license by 
endorsement. 

The CELMO process 
involves three steps: 

❖ Send the completed 
applications and $50 
payment to the CELMO 
address. Once the 
application has been 
processed, a confirma¬ 
tion letter will be sent to 
the applicant with 
application number and 
mentor information, 

❖ In the correspon¬ 
ding COPE section of 
the chart, begin listing 
continuing education 
courses that have been 
obtained for credit with¬ 
in the year prior to the 
date of application. 
Applicants should con¬ 


tinue taking continuing 
education courses that 
meet the remaining 
requirements of each 
section. 

❖ Once each section of 
the continuing educa¬ 
tion chart is completed, 
mail it and proof of 50 
hours to CELMO. The 
entire application will 
be reviewed. 

"The CELMO cer¬ 


tificate could provide 
the practitioner with the 
potential of flexible 
options for relocation," 
said Dr. Miller. "ARBO 
is doing this because it's 
the most appropriate 
organization to adminis¬ 
ter this program given 
its Mission Statement 
and close working rela¬ 
tionship with individual 
state boards." 
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Grants, 

from page 1 


realize the vision-related 
objectives in the U.S. 
Department of Health 
and Human Service's 
(HHS's) Healthy People 
2010 public health agen¬ 
da, the HEHP Community 
Grant Program is intend¬ 
ed to develop programs 
to address the unique 
needs of underserved 
populations at the local 
level. 

The program is 
underwritten this year 
through a total of 
$90,000 in grants from 
Luxottica Group and 
$100,000 from Vision 
Service Plan (VSP). State 
optometric associations 
were officially invited to 
apply for this year's third 
round of grants during 
the third annual AOA 
Healthy Eyes Healthy 
People Conference last 
October in Chicago. 

Luxottica and VSP 
offer grants of up to 
$5,000 each for qualify¬ 
ing projects. The under¬ 
writers announced this 
year's grant recipients 
Feb. 28. 

All programs must 
pass a review by the 
AOA Healthy Eyes, 
Healthy People Oversight 
Project Team, according 
to team chair J. Pat 
Cummings, O.D. The 
committee scored the 
projects on the basis of 
collaboration with other 


HEHP Grant Awardees 

Funded by Vision Service Plan (VSP) 


Arkansas 

Arizona 

California 

Florida 

Iowa 

Idaho 

Indiana 

Kansas 

Louisiana 

Massachusetts 


Maine 

Michigan 

Michigan 

Minnesota 
North Carolina 
North Carolina 
New Jersey 
New York 
Ohio 
Ohio 

Oklahoma 
Pennsylvania 
Rhode Island 
South Carolina 
Tennessee 
Utah 

Vermont 
West Virginia 

Wyoming 


Arkansas Eyes on Diabetes 

Yuma County Vision Education Alliance (YEA) 

Early Detection and Treatment of Diabetic Retinopathy and 
Glaucoma in At-Risk Elderly Patients 
Diabetes Eye Exam Report 
Diabetic Communication Report 

Visual Improvement of the Disadvantaged and Handicapped 
Citizens 

Eye Care About My ABCs 
Adult Diabetes Education Project 
Faith in Wellness 

Educating African-Americans with the Objective of Reducing 
the Risk of Neurodegenerative Vision Loss Due to Alzheimer's 
Disease and Glaucoma 
MOA Diabetes Initiative 
Michigan Eye on Diabetes 

Head-to-Toe; Interprofessional Diabetes Education for 
Tomorrow's Providers 
MOA Display 2005 

Reduce Visual Impairment Due to Diabetic Retinopathy 
Hispanic Diabetes Eye Care Project 
Reduce Visual Impairment Due to Diabetic Retinopathy 
Increasing Diabetic Eye Assessments (IDEA) 

OOA Diabetes Awareness Program 

OOA Glaucoma Awareness and Development Program 

In-Home Optometric Care Enhancement Project 

Building Diabetic Care Teams in Pennsylvania 

RIOA Diabetes Eye Campaign 2005 

South Carolina's Healthy Eyes Healthy People 

Healthy People Tennessee 2010 

Reduction of Visual Impairment Due to Diabetic Retinopathy in 
Utah's Underserved Ethnic Populations 
Communicate — Diabetes 

Improving Diabetic Eye Care at Two Rural West Virginia 
Community Health Centers 
Diabetes Reporting System 


Funded by Luxottica 


Arizona 

California 

Colorado 

Colorado 

Connecticut 

Hawaii 

Illinois 


organizations and other 
criteria outlined in the 

Indiana 

application instructions. 

Maryland 

While children and 
patients with diabetes 

Missouri 

represent the target 

North Dakota 

groups for the over¬ 

Nebraska 

whelming majority of 

New Hampshire 

the eye care outreach 

New Jersey 

projects submitted for 

New Mexico 

this year's grants, fund¬ 

New York 

ed programs also target 

Oklahoma 

homebound patients in 

Oregon 

Oklahoma, underserved 

Oregon 

ethnic populations in 

Utah, disadvantaged 

Pennsylvania 

and physically chal¬ 

South Carolina 

lenged individuals in 

Texas 

Idaho and Spanish¬ 

Virginia 

speaking populations in 

Vermont 

Indiana and North 

Washington 

Carolina. 

Wyoming 


The Arizona State Braille and Talking Book Library's Recording 

Studio Conversion Project 

Every Youth Examined (EYE) Pilot Project 

Kids Welcome Here Colorado 

Continued Care for the Visually Impaired Patient (CCIVP) 

KidSight Connecticut 

Take Care of Your Eyes and They'll Take Care of You 
Children's Initiative 

Why Do Children Need Eye Exams? (Por que necesitan los 
ninos los examenes de ojo?) 

School Age Vision Impairment Prevention Program 

Addressing Vision Needs of Underprivileged Children That 

Participate in the Warrensburg R-VI Parents as Teachers Program 

We Care About Children's Vision 

Nebraska School Vision Screening Guidelines 

Preventing Blindness through Education 

Camden Eye Center Healthy Vision Summer Program 2005 

New Mexico Children's Vision Initiative 

Healthy Eyes Healthy Start to Learning 

Project Infant Exams Awareness (IEA) 

Oregon Foundation for Vision Awareness (OFVA) 

See All That You Can See 

Increasing the Use of Rehabilitation Services and Adaptive 
Devices by Persons with Visual Impairments 
Vision Quest 

The Center for Sight Enhancement Service-Learning Collaborative 

CrossOver Vision Care Program 

A Vision for Learning 

The Glaucoma Education Project 

Diabetes Reporting System 
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Alcon to sponsor Sports Vision U for students 


A lcon recently 
committed to 
sponsor Sports 
Vision University, an 
AOA Sports Vision 
Section (AOA SVS) pro¬ 
gram that aims to bring 
a one-day, sports vision 
education program to 
participating 
schools /colleges of 
optometry during the 
next four years. 

"Our goal is to com¬ 
plement the schools' 
sports vision curriculum 
by bringing veteran 
sports vision practition¬ 
ers and lecturers to each 
school, and providing 
students with a compre¬ 
hensive overview of the 
many aspects of sports 
vision. We also hope to 
increase students' 
awareness of this excit¬ 
ing area of optometry, 
as well as opportunities 
for involvement in the 
AOA Sports Vision 
Section.," said Jack 
Gardner, O.D., AOA 
SVS Chair. "We are 
very grateful to Alcon 
for their generous sup¬ 
port of this program." 

Dr. Gardner added, 
"Sports vision and the 
care of athletes encom¬ 
passes every aspect of 
the optometric profes¬ 
sion. It involves the 
evaluation of ocular 
health, triage of ocular 
trauma, correction of 
refractive errors, injury 
prevention through the 
use of sport-specific 
devices designed to pro¬ 
tect the delicate ocular 
structures, and the 
enhancement of the 
visual information pro¬ 
cessing system for ath¬ 


letes." 

The idea for Sports 
Vision University was 
born out of a need iden¬ 
tified by the AOA 
Sports Vision Section 
Council to increase the 
availability of sports 
vision education to all 
optometry students, as 
well as to increase 
awareness of the sports 
vision specialty as an 
optometric service with¬ 
in primary care. A proj¬ 
ect team of veteran 
sports vision practition¬ 
ers and educators was 
appointed to develop 
and coordinate the pro¬ 
gram. 

The AOA SVS 
Sports Vision University 
Project Team is chaired 
by Steven Hitzeman, 
O.D. Additional team 
members include 
Graham Erickson, O.D., 
Alan Berman, O.D., and 
Bob Sanet, O.D. 

"Vision is such a 
critical part of any sport 
that either children or 
adults play. To have 
optometry play a very 
integral role in assisting 
with both children and 
adults in sports activi¬ 
ties is certainly a great 
service to offer, but it 
can also be a lot of fun, 
too," said Alcon 
Director of Professional 
Relations Dave Sattler. 

"What's drawn us 
to [sports vision] is the 
unique drawing power 
for the optometric com¬ 
munity to cater to the 
special refractive and 
other vision concerns 
and opportunities for 
athletes." 

The AOA SVS plans 


Read more at www.AOANews.org 


American Optometric AsuocMTton 

NEWS 


to present the program 
at schools /colleges of 
optometry around the 
United States, with four 
programs being offered 
each year. Plans are 
being finalized for the 
first two programs to be 
held this spring. A list 
of participating schools, 
program dates and 
other details will be 
posted on the SVS area 
of the AOA Web site at 
www.aoa.org as presenta¬ 
tions are scheduled. 


If you are interested in 
bringing Sports Vision 
University to your 
school, or would like 
more information on 
joining AOA's Sports 
Vision Section, contact 
the AOA SVS office at 
(800) 365-2219, ext. 
107 or SVS@ooo.org. 
To download a mem¬ 
bership application 
visit www.ooo.org/ 
membership/ 
AOASections.osp . 


Sports Vision Section 
seeks nominees 

The AOA Sports Vision Section (SVS) seeks 
nominations from its members for the Annual SVS 
Awards, to be presented at Optometry's 
Meeting™: 108th Annual AOA Congress and 
35th Annual AOSA Conference in Dallas, June 
22-26, 2005. 

The awards, and their criteria, are: 

Sports Vision OD of the Year: This award 
recognizes an individual who has provided lead¬ 
ership and/or has made innovative, significant 
or outstanding contributions to the field of sports 
vision and/or to the SVS. 

Eagle Award: The Eagle Award is presented 
to a non-optometrist who significantly promotes 
sports vision and vision training to the public. 
Included among past recipients are Mark 
McGwire, Nick Faldo, Val Skinner, Picabo Street 
and football coach Vince Dooley. 

♦> Industry Appreciation Award: This award is 
presented to an industry member who has 
demonstrated significant support of the SVS and 
its efforts to promote the profession of optometry 
and sports vision, as well as to educate con¬ 
sumers on the importance of protection of and 
caring for their eyesight and the enhancement of 
their visual skills. 

Nominations may be made by any member 
of the AOA Sports Vision Section. Please 
include: 

❖ A statement, not to exceed 1,000 words, 
indicating the primary reason(s) the nominee is 
deserving of the award 

Any supporting documentation such as let¬ 
ters, news clippings and/or other correspon¬ 
dence to assist the judges 

❖ Eagle Award and OD of the Year Award: 
please include a brief biographical sketch or 
CV/resume 

Send nominations no later than April 1 8, 
2005 by mail to the SVS Awards Committee, 
AOA Sports Vision Section, 243 North 
Lindbergh Blvd., St. Louis, MO 63141, by e-mail 
to SVS@aoa.org, or by FAX (attn: SVS) to (314) 
991-4101. Questions? Contact the SVS office 
at (800) 365-2219, xl07. 
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Information breaches 
show safeguards needed 
to protect patient data 

Several highly publicized information security 
problems have drawn public attention over recent 
weeks to the need for patient data protection: 

❖ The Federal Bureau of Investigation (FBI) is 
looking into the apparent theft of information on a 
patient at the University of Chicago Hospitals by 
a former employee — who used the information 
to apply for a credit card — as well as the possi¬ 
ble theft of information on up to 85 patients at the 
hospitals, according to the Chicago Tribune. 

❖ Rings of thieves stole the identities of more 
than 15 such patients in Iowa, 30 in Minnesota 
and nearly 50 in Indiana, according to The Wall 
Street Journal (WSJ). 

❖ Over the past two years, the state of 
Michigan has prosecuted more than 20 cases 
involving medical-patient identity theft, many 
involving multiple victims, the WSJ reports, 
according to the state prosecutor's office. 

❖ A confidential list of 4,500 Palm Beach 
County (FL) residents with AIDS and 2,000 who 
are HIV positive, including their addresses, was 
inadvertently emailed to more than 800 county 
workers last month by employees of the county 
health department, according to the Associated 
Press. 

The WSJ termed such problems "a new med¬ 
ical worry." 

Moreover, hacking attacks in and out of the 
world of health care are rarely made public and 
even the recently reported events may not reflect 
the scope of the problem, the Reuters news 
agency reported last month. 


AOA Shopping Online 

the Newest AOA Member Benefit 



Treat your staff and yourself this new 
year with a variety of AOA apparel 
and gift items. 

The process is simple. Visit the AOA 
Web site to view the selection of great 
products and to download the catalog 
and order form or call 800/365-2219, 
ext. 222 to place your order. There's 
something for everyone - men's and 
women's shirts, blouses, sweaters, and 
windbreakers, fleece blankets, and 
travel mug and coaster gift sets. 

When your order exceeds $100.00*, 
you'll receive a 10% discount off your 
entire purchase for orders placed by 
February 28, 2005. (one-time offer) 


Welcome in the new year and display 
pride in your profession. Order your 
AOA apparel and gift items today! 



*Cost of goods purchased must exceed $100.00 U.S. funds, prior to tax and shipping to receive the 10% discount. 
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Moreover, intention¬ 
al computer hacking is 
just one of the threats 
facing electronic health 
information. Security 
experts commonly 
believe that more than 
80 percent of improper 
release of health care 
information involves 
deliberate or inadver¬ 
tent use of that informa¬ 
tion by the health care 
workforce. 

And the theft or 
improper release of elec¬ 
tronic health informa¬ 
tion represents just one 
of the potential prob¬ 
lems which health care 
providers should be 
aware of and the 
HIPAA Security 
Regulation is intended 
to prevent, the U.S. 
Centers for Medicare 
and Medicaid Services 
emphasizes in its grow¬ 
ing volume of materials 
on the regulation. 

Malicious software, 
including computer 
viruses, can destroy 
health information or 
render health practice 
information systems 
inoperable. In addition 
to hacking incidents (see 
box, left), last month 
saw a new version of 
the destructive 
"MyDoom" virus circu¬ 
lated among computer 
users. 

Adverse events 
from power failures to 
fires to natural disasters 
— in addition to halting 
operation or even 
destroying a health care 
practice — can destroy 
or render inaccessible 
the electronic health 
information used in the 
practice, a CMS 
spokesperson notes. 

Culture of 
Security 

The HIPAA Security 
Regulation is intended 
to thwart problems 
associated with elec¬ 
tronic health informa¬ 
tion by creating a "cul¬ 
ture of security" in 
health care practices, 
according to CMS 
spokespersons. 


The security regula¬ 
tion is similar in some 
respects to the HIPAA 
Privacy Regulation, 
which took effect in 
2003. However the secu¬ 
rity act covers only 
health information gen¬ 
erated, maintained, or 
transmitted electronical¬ 
ly. The privacy regula¬ 
tion covers health infor¬ 
mation on paper or in 
almost any other form. 
The security regulation 
should therefore prove 
less onerous to imple¬ 
ment, according to the 
AOA Office of Counsel. 

Like the privacy 
regulation, the security 
regulation requires prac¬ 
titioners to protect the 
confidentiality of infor¬ 
mation. It also requires 
practitioners to protect 
the integrity of informa¬ 
tion—ensuring it's not 
improperly changed by 
staff or hackers and not 
corrupted by technical 
factors such as a com¬ 
puter virus. The regula¬ 
tion also requires prac¬ 
tices to ensure the acces¬ 
sibility of information— 
making sure the data is 
available if needed. 

To that end, the reg¬ 
ulation requires prac¬ 
tices to meet: 

❖ Administrative stan¬ 
dards — governing staff 
training, the handling of 
electronic protected 
health information, the 
use of practice worksta¬ 
tions and related mat¬ 
ters; 

❖ Physical standards 

— governing the physi¬ 
cal security of the prac¬ 
tice facility (locks, bur¬ 
glar alarms, etc.) and; 

❖ Technical standards 

— regarding computer 
technology such as 
password logon and 
encryption that can be 
used to protect informa¬ 
tion. 

In many cases, opto- 
metric practices are 
already taking the secu¬ 
rity measures outlined 
under the regulation. 
Often, compliance may 
simply be a matter of 

see Manual, page 13 
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formally documenting 
such measures. In virtu¬ 
ally all cases, the out¬ 
lined measures are com¬ 
mon-sense steps that 
every health practice 
ought to be taking, even 
if they presently are not, 
according to the AOA 
Office of Counsel. 

In part to keep the 
regulation from being 
overly burdensome and 
in part because informa¬ 
tion technology and the 
threats to that technolo¬ 
gy are constantly evolv¬ 
ing, the HIPAA Security 
Regulation offers cov¬ 
ered entities some lati¬ 
tude in their compliance 
efforts. 


The regulation 
essentially requires 
health care practices to 
protect against"reason¬ 
ably anticipatable" 
threats to the practice's 
ePHI, CMS emphasizes. 
The regulation is "tech¬ 
nology-neutral," requir¬ 
ing no specific brands or 
types of technology be 
employed, the agency 
notes. 

Moreover, compli¬ 
ance requirements are 
"flexible and scalable" 
to the size of the prac¬ 
tice. 

The regulation was 
written to cover a full 
spectrum of health care 
providers, from the 


14 steps to compliance 

The AOA HIPAA Security Regulation 
Compliance Manual outlines a 14-step approach to 
compliance: 

❖ Security management policy—formally estab¬ 
lishing the practice's "culture of security," 

❖ Risk analysis —determining the reasonably 
anticipatable threats to ePHI in the practice, 

❖ Contingency plan —specifying what to do if 
those threats materialize 

❖ Workstation policy—Administrative policies on 
the proper use of office workstation and proper 
handling of ePHI. 

❖ Security officer—A staff person appointed to 
assure compliance with the regulation. 

❖ Facility control —Building security 

❖ Data control —Data Backup 

❖ Business Associate Agreements —Stipulating 
that any businesses that have access to a practice's 
ePHI will protect the data in line with the regula¬ 
tion. 

❖ Training —Covering the regulation and the 
practice's compliance measures. 

❖ Technical security mechanisms —Using pass¬ 
word log on, anti-virus protection and other com¬ 
puter security features. 

❖ Incident response and reporting—Mitigation in 
the event of a security incident. 

❖ Sanction policy—Discipline in the event of staff 
infraction of the regulation 

❖ Evaluation —Ongoing assessment of the prac¬ 
tice's security. 

❖ Clearinghouse function—A technical measure 
required under the regulation. (A brief section of 
additional information for practices that may, under 
the regulation, be considered to operate a health 
plan, is also provided.) 

The manual is intended to facilitate adequate 
documentation with model policies and documenta¬ 
tion forms. In line with the practice's "flexible and 
scalable" implementation, the documents are model 
policies intended to be edited to reflect the require¬ 
ments of the practice, state law, and other consider¬ 
ations. 


largest hospitals and 
health systems to indi¬ 
vidual health care prac¬ 
titioners. Small health 
care practices — with 
perhaps one practitioner 
and a minimal office 
staff — are among the 
smallest entities covered 
under the regulation, 
speakers noted during 
one recent CMS spon¬ 
sored compliance con¬ 
ference. 

The regulation sets 
a series of 18 standards 
for the protection of 
electronic health infor¬ 
mation and a total of 36 
implementation specifi¬ 
cations to help health 
care providers address 
exactly what needs to be 
done to meet those stan¬ 
dards. 

Compliance with all 
standards is considered 
required. In most cases, 
compliance with the 
implementation specifi¬ 
cations under a stan¬ 
dard will constitute 
compliance with the 
standard. 

Implementation 
specifications are divid¬ 
ed into required specifi¬ 
cations that must be 


implemented exactly as 
indicated and address¬ 
able specifications 
which can be adapted in 
a manner reasonable 
and appropriate to the 
practice so as to address 
reasonably anticipatable 
risks to ePHI. 

However, CMS, the 
enforcement agency for 
the regulation, empha¬ 
sizes that "addressable" 
does not mean "option¬ 
al". Should a practice 
not implement an 
addressable measure 
exactly as indicated, the 
practice must document 
alternative measures 
and the reason they 
were taken. 

Compliance with all 
the standards and specifi¬ 
cations must be docu¬ 
mented, the agency 
emphasizes. Enforce¬ 
ment of the regulation 
will be complaint-driven, 
CMS has announced. 

However, in the 
event a security com¬ 
plaint is filed against a 
practice, documentation 
of compliance with the 
regulation will be essen¬ 
tial, CMS spokespersons 
emphasize. 


Electronic protected 
health information as 
defined under the regu¬ 
lation includes demo¬ 
graphic, health, and 
financial information 
which could include 
name, Social Security 
numbers, credit card 
numbers, insurance pol¬ 
icy numbers, or other 
information that might 
be contained on an 
optometry office com¬ 
puter system. 



New Practitioners — 
Jump-Start Your Career for Free! 


Interested in jump-starting your 
career? Don't miss AOA's New 
Practitioner practice management 
course at Optometry's Meeting™ in 
Dallas on June 25, 2005. You can 
attend for free since course fees are 
paid in advance from a generous 
grant given by CIBA Vision, A 
Novartis Company 

Attendees of this fast-paced pro¬ 
gram receive information about top¬ 
ics such as debt management, nego¬ 
tiation tips, contracts, leases, financ¬ 
ing, billing and coding, technology, 
compartmentalizing and networking 
the practice. 

Also included: 

• Complimentary buffet lunch 

• Attendance prizes 

• Optometry's Career Center® 
(OCC) Update 

• Women's Issues in Optometry 
Panel 

Register for course #0310 at 
www.optometrysmeeting.org 

Or for additional information, 
contact LDSmith@aoa.org 
or 1-800-365-2219, extension 151. 
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Advanced Medical 
Optics, Inc. 

Alcon Laboratories, Inc. 

Allergan 

Bausch & Lomb 

CIBA Vision Corporation 

CooperVision 

Essilor of America, Inc. 

HOYA 

Luxottica Group 
Marchon Eyewear, Inc. 
Signet Armorlite, Inc. 

TLC Vision Corporation 
Transitions Optical 
Vision Service Plan 
VisionWeb 
Vistakon 


Industry Profile: 
Bausch & Lomb 

Bausch & Lomb continues to move forward into 
the future, boasting the launch of several new prod¬ 
ucts, the introduction of a new brand identity and 
with an increased emphasis on research and devel¬ 
opment to sustain product innovation. 

"Our founders wanted to build a business that 
could help people see, and their persistence and 
commitment to innovation helped them do that. 

And they were committed to partnership, especially 
with members of the eye care profession," said 
Ronald L. Zarrella, chairman and CEO of Bausch & 
Lomb. 

During the past 12 months the company has 
introduced several important new products and 
introduced the company's new brand identity. 

"This identity unifies our strategic sub-brands and 
leverages our image as a bold, innovative, techno¬ 
logically based company," Zarrella said. 

Regarding new products, the company is mar¬ 
keting its ReNu with MoistureLoc with a national 
television campaign. This multipurpose solution has 
a patented formula that was engineered to improve 
comfort in patients experiencing contact lens dry¬ 
ness. 

Bausch & Lomb also recently received FDA 
approval for its Vision Shaping Treatment utilizing 
its Boston Equalens lens material for 
Orthokeratology in the U.S. market. 

In addition, the company is in the process of 
building on its PureVision silicone hydrogel contact 
lens technology with a PureVision toric lens that 
was recently launched outside the United States 
and will re-introduce PureVision into the United 
States this spring along with the PureVision toric 
design. 

Within the pharmaceutical category, the com¬ 
pany recently launched two Soft Gel line extensions 
of its PreserVision ocular nutritional supplement, 

Mr. Zarrella said. 

"In January 2005 we also launched Zylet, our 
proprietary product combining loteprednol etabon- 
ate with tobramycin to treat ocular inflammation 
and bacterial infection," he said. "We also plan to 
introduce our Retisert drug delivery implant for pos¬ 
terior uveitis." 

Zarrella added that the company aims to 
increase its investment in research and develop¬ 
ment to about 10 percent of sales in coming years. 

The company is also sponsoring its Visionaries 
Recognition program, which honors eye care pro¬ 
fessionals who exhibit the highest ideals in vision 
care, further details can be viewed at www.perfect- 
ingvision.com. 

From an educational standpoint, the company 
launched Bausch & Lomb University, an umbrella 
organization to drive learning and innovation 
through a variety of developmental and education¬ 
al programs for professional customers. 

"Our goal is to demonstrate our commitment to 
the entire eye health industry by supporting this 
multifaceted educational program," Mr. Zarrella 
said. 

Industry Profile is a regular feature in AOA News 
allowing members of the Ophthalmic Council to 
express themselves on issues and products they consid¬ 
er important to the members of AOA. 


Nexus Vision 
debuts at SECO 

Nexus Vision, a newly formed company com¬ 
prised of 1 1 independent laboratories located in the 
Southeast, officially opened its Optical Village doors 
in Columbus, OH. 

Their "state of the art" anti-reflective coating labo¬ 
ratory is located within the Satis Vacuum facility from 
which they are currently subletting space. 

The company was formed as an outgrowth of 
independent laboratories called the "Southern 
Coalition" which met informally for the past eight 
years to discuss marketing, training, and sales oppor¬ 
tunities. 

Nexus has branded its line of AR lenses, called 
Nvision, and is the first to offer a coating that has an 
anti-static layer that helps repel dust and dirt. In addi¬ 
tion, they will be offering Nvision Plus, which has the 
same properties as Nvision, but with an added super 
slick topcoat that helps reduce smudges and makes 
lenses significantly easier to clean. 

Also at SECO, Nexus debuted their new series of 
minor coatings called Nextreme. These 10 coatings 
will complete a "performance lens system" that 
includes a front side mirror, hydrophobic protective 
layers, back-side AR, and a special cleaning cloth. 

The performance system can be applied to polarized 
or other lenses for glare protection. 

For more information, call (866) 492-6499. 

Assist Vision offers 
new video magnifier 

T imes Corporation, the market leader in video 
magnifiers in Japan, launches its new US 
Division, Assist Vision, with the release of Neo, a 
full color, auto-focus desktop video magnifier. 

The new and improved camera allows larger 
objects, such as medicine bottles or canned goods to be 
viewed at higher magnification. Also, by connecting an 
external video camera to Neo, the user can see even 
larger objects and also view objects in the distance. 

Neo is packed with other unique and attractive 
features, including a position locator. This feature 
enables the user to easily position objects under the 
camera as well as highlight what is being displayed for 
easier and smoother reading capability. The user can 
also choose to switch between the continuous focus 
and one-touch auto-focus mode for maximum flexibili¬ 
ty 

Neo's smooth and sturdy X-Y movable table, with 
ergonomic rests and adjustable tension and brakes, 
makes reading and writing even more enjoyable. Also, 
a number of lighting options help to cutout glare from 
glossy surfaces and reduce shadows when writing. 

Neo makes living with low vision easier, providing 
magnification as low as 2x and up to 50x (on 14" mon¬ 
itor), a selection of 3 viewing modes - color, black and 
white and black and white reverse, as well as the abili¬ 
ty to vary contrast as well as brightness. 

And with Neo's easy-to-use control panel and 
high quality image, using a CCTV has never been so 
simple. 

Visit www.assistvision.com. 
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Industry News 


Essilor, Safilo aid 
Opening Eyes 

F or the third year in a row, Essilor International 
and the Safilo Group joined forces with Special 
Olympics' "Opening Eyes," a program dedicat¬ 
ed to improving vision care for people with intellec¬ 
tual disabilities around the world. 

As the official supplier of ophthalmic lenses for 
Opening Eyes, Essilor supports the program by 
donating polycarbonate hard-coated lenses and 
organizing lab services for edging and mounting. 
Essilor will be on hand for a number of events in 
2005, starting with the Special Olympics World 
Winter Games in Nagano, Japan later this month. 

As the Opening Eyes official supplier of oph¬ 
thalmic frames and non-prescription sunglasses, 
Safilo contributed nearly 8,500 pair of ophthalmic 
frames and approximately 8,900 sunglasses last year. 

Last year, Essilor and Safilo contributed to 
improved vision for Special Olympic athletes at near¬ 
ly 100 Opening Eyes events in 40 countries. Over 
17,000 polycarbonate lenses were donated, which 
serve the athletes well as they are tough, durable, 
scratch and impact resistant — perfect for all the 
active sports in which they participate. 

Approximately 20,500 athletes received visual 
screenings as well as almost 8,500 athletes received 
ophthalmic frames and ophthalmic lenses to improve 
their sight. Every athlete who did not receive a pre¬ 
scription pair of glasses received non-prescription 
sunglasses. 


Vistakon launches 
"worry-free trial" 


V istakon, a division of Johnson & Johnson Vision 
Care, Inc., has launched a national program 
designed to encourage patient trial and increase 
patient satisfaction. 

The program drives new and existing contact lens 
wearers into eye care professionals' (ECPs') offices for a 
"worry-free" trial and purchase opportunity of Acuvue 
Advance Brand Contact Lenses with Hydraclear. 

Through the offer, patients are guaranteed 100 per¬ 
cent product satisfaction or Vistakon will refund the 
product purchase price and the fitting fee — up to a $90 
value. 

When patients purchase two or more boxes of 
Acuvue Advance with Hydraclear they will receive a 
$10 rebate, or a $30 rebate when purchasing an annual 
supply of eight boxes. When combined with a free trial 
pair at fitting, the program not only makes it easy for 
patients to try Acuvue Advance, but also promotes 
multi-pack, in-office purchases. 

Supported with national network, cable, and online 
advertising as well as in-office point-of-purchase (POP) 
materials, the program encourages patients to experi¬ 
ence the all-day comfort of Acuvue Advance with 
Hydraclear. 

While the "worry-free trial" promotion continues 
through June 30,2005, the $10 rebate offer is valid only 
until March 31,2005. For more information, 
optometrists should contact their local sales representa¬ 
tive or call (800) 843-2020. 



CIBA Vision introduces 
CIBASOFT Progressive Toric 


CIBA says that now 
more soft toric contact 
lens wearers can stay in 
contact lenses even as 
they become presby¬ 
opic with the new CIBA¬ 
SOFT® Progressive 
Toric, a specialty toric 
multifocal lens that pro¬ 
vides presbyopic, astig¬ 
matic patients with 
excellent intermediate 
and near vision without 
compromising distance 
acuity, unveiled at 
SECO on February 25. 

In the test market, 
CIBA says 81 percent 
of wearers achieved 
20/25 or better dis¬ 
tance acuity and 75 
percent achieved 
20/30 or better near 
acuity with the first lens 
tried. 


According to the 
company, demographic 
trends indicate the market 
for such a lens is enor¬ 
mous: in the United States 
for example, presbyopes 
with 0.75 diopters of 
cylinder or greater 
account for 30 percent of 
the entire vision correction 
population. 

At the SECO press 
conference, CIBA cited 
statistics showing that the 
presbyopic patient repre¬ 
sents the largest growing 
segment of the population 
in the United States, with 
there being an estimated 
90 million people in the 
U.S. who either have 
presbyopia or will devel¬ 
op it by 2014. Of these, 
more than half are astig- 
mats. 


"The primary market 
for this lens is current, soft 
toric contact lens patients 
with emerging presby¬ 
opia, but patients correct¬ 
ed with soft toric lenses 
for monovision or monovi¬ 
sion drop-outs are also 
likely to be keenly interest¬ 
ed," said Erich Bauman, 
O.D., vice-president of 
CIBA Vision's Global 
Specialty Lens Business. 
CIBASOFT 

Progressive Toric features 
a double slab-off, front- 
surface, toric design com¬ 
bined with a center-near 
progressive add on the 
back-surface. It is made 
from tefilcon, a non-ionic 
material with 37.5 per¬ 
cent water content and is 
available in a 14.5 mm 
diameter with two base 


curves: 8.6 mm and 
8.9 mm. An extensive 
range of refractive cor¬ 
rections will be offered 
with spherical powers 
available from +9.00D 
to -9.00D with cylin¬ 
ders from -0.75D to - 
2.75D in 0.25D incre¬ 
ments in axes around 
the clock in 5° incre¬ 
ments. A zero-cylinder 
version will also be 
available for matching 
performance in patients 
who require astigmatic 
correction in one eye 
only. 

CIBA Vision has 
developed a CD-ROM 
and fitting card, with 
calculations to help eye 
care professionals fit 
patients in the lens. 
www.cibovision.com. 
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Calendar 


March 


ASPEN-SNOWMASS VISION 
RETREAT March 20 - 22 , 2005 
Timberline Lodge and 
Condominiums Upper Snowmass 
Village Ann Denney 800/525- 
2052 x657 


eyeski@integrity.com 314/351- 
3499 fax: 314/351-4917 
http:/ / www.eyeski .com 


April 


IOWA OPTOMETRIC 
ASSOCIATION ANNUAL 
CONGRESS April 1-3, 2005 
Embassy Suites Hotel Des 
Moines, IA Chris Halsten 
515/222-5679 
chrish@iowaoptometry.org 
fax: 515/222-9073 
www.iowaoptometry.org 


THE BUSINESS OF EYE CARE 
FORUM 

Radisson Penn Harris Hotel 
Presented by Cleinman 
Performance Partners 
Sponsored by the Pennsylvania 
Optometric Association 
April 3, llene Sauertieg 
(717) 233-6455 
llene@poaeyes.org 
www.poaeyes.org 

April 7 Binocular Vision 
and Pediatrics Forum, includ¬ 
ing Diagnosis & Management of 


MSCO/COA 

7J) CONFERENCE 





Mgpfilg ITOlftgSSM 

A Continuing Education Program 
for Optometrists 

Snowmass Village at Aspen Colorado 
July 14 - 17, 2005 

Oliver * Pohl 
Sowka * Wooldridge 


Mountain States Congress of Optometry/ 
Colorado Optometric Association 
Conference JL Exposition 

Call, write, fax or e-mail for your free brochure to: 

Registrar 

1600 Broadway * Suite 1320 * Denver, CO 80202-4913 
Tel: 303.863-9778 • fax: 303.863.9775 
E-mail msco@visioncare.org or visit www.visioncare.org 



Visually-Related Learning 
Problems and A Model for 
Managing Vision Therapy Cases 

April 8 Children's Learning 
Forum 

including Lessons from the child¬ 
hood programs of Reggio Emilia, 
Italy; and Unseen Visual 
Problems, Unmet Needs Holiday 
Inn on the Lane, Columbus, OH 
Dr. Marjean Taylor Kulp 
614-688-3336 
Fax 614-247-6907 
kulp.6@osu.edu 
http.optometry.osu.edu 

MINNESOTA OPTOMETRIC 
ASSOCIATION ANNUAL 
MEETING April 7-9, Northland 
Inn in Brooklyn Park, MN, 

Jessica E. Miller 
952-841-1122 or 800-678- 
8232 952-921-5801 (fax) 
jessica@MNEyeDocs.org 
www.MNEyeDocs.org 

KANSAS OPTOMETRIC 
ASSOCIATION CONVENTION 
April 1 3-1 6, Sheraton, 
Overland Park 785/ 232- 
0225 todd@kansasoptomet- 
ric.org fax: 785/ 232-6151 

TROPICAL SEA E COSTA RICA 
2005 April 15-17, 2005 
Kathie Yates Executive Director 
281/992-0002 
kathie@tropicalseae.com 
fax: 281/992-7621 
www.tropicalseae.com 

SOUTHERN COLLEGE OF 

OPTOMETRY SPRING 

CONTINUING EDUCATION 

PROGRAM 

April 16-17, 2005 

Memphis, TN 

(901) 722-3216 

ce@sco.edu 

www.sco.edu 

UNIVERSITY OF CALIFORNIA, 
BERKELEY MORGAN 
SYMPOSIUM/SARVER SERIES 
April 15-17 

Nyla Marnay Continuing 
Education Office Manager 
800-827-2163 
optoCE@berkeley.edu 
www. optometry, berkeley.edu 


OPTOMETRY'S MEETING 
AMERICAN OPTOMETRIC 
ASSOCIATION 
Meetings Department 
243 N Lindbergh Blvd., 
St. Louis, Missouri 63141 
314/ 991-4100 x214, 
254, 251, 256 or 255 
Fax 314/ 991-4101 
www.optometrysmeet- 
ing.org 

200 hours of Continuing 
Education 
June 22-26, 2005 
Dallas, TX 
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Paraoptometric, from page 3 


AOA Paraoptometric Section 
seeks nominations for 
Community Service Award 

Nominations are being accepted for the AOA 
Paraoptometric Section's annual Community Service 
Award. 

The award honors one member of the Section 
with the Community Service Award who has gener¬ 
ously donated his or her time and talents to the pro¬ 
fession. 

Each nominee is evaluated based on his or her 
performance as related in the following categories: 
community service within the optometric practice in 
which he or she works, self or practice-sponsored 
community service, as well as the individual's per¬ 
sonal and professional goals of community service. 

Completed nomination forms and recommenda¬ 
tions must be received by the AOA Paraoptometric 
Section office on or prior to April 29, 2005 to be 
considered. 

The recipient will be presented a plaque of 
recognition, a $100 personal cash award, and a 
$100 award to the charity of the recipient's choice 
during the Paraoptometric Section Awards 
Luncheon being held Thursday, June 23, 2005. 

The AOA Paraoptometric Section Awards 
Luncheon is sponsored by CIBA Vision, A Novartis 
Company. To receive a nomination form, please 
contact the AOA Paraoptometric Section at (800) 
365-2219, ext. 222, or visit www.ooo.org. 


❖ Also on Wednesday, 
paraoptometrics and 
ODs will want to take 
part in "Turning Trunk 
Shows Into $$$/' pre¬ 
sented by Robert Reed, 
O.D. Dr. Reed will pro¬ 
vide ideas to make the 
next eyewear style event 
the most profitable. 

❖ Thursday, June 23, 
Andrew Gurwood, 

O.D., and Marc Myers, 
O.D., will lecture during 
the "Ocular Anatomy 
and Dissection 
Workshop." 

Participants will be pro¬ 
vided an overview of 
key ocular structures. 
This course is limited to 
30 registrants. 

❖ Also on Thursday, 
the "CPOT Practical 
Review Workshop" will 
be presented from 2 to 5 
p.m. This workshop 
will provide certification 
candidates with an 
overview of the techni¬ 
cal skills that must be 
demonstrated during 
the practical portion of 
the AOA Certified 
Paraoptometric 
Technician Examination. 

❖ On Friday, June 24, 

9 to 10 a.m., Michael 
Ward, MMSc, presents 
"HIPAA, Medical 
Errors, and You: Tips 
for Protecting the 
Optometric Practice." 
This course is important 
for all optometric office 
staff to attend and will 
identify potential errors 
and provide 20 tips to 
prevent errors in medi¬ 
cine and surgery. 

❖ Later on Friday, 3 to 
5 p.m.. Nelson Edwards, 
O.D., presents "VOSH: 
What You've Always 
Wanted To Know But 
Were Afraid To Ask." 
This course will 
describe how paraopto¬ 
metrics fit into this great 
service and answer 
questions including 
how and why paraopto¬ 
metrics are involved, 
what they do, what to 
bring on a mission trip, 
costs, work expecta¬ 


tions, rest and relaxation 
issues, and safety con¬ 
cerns. 

❖ On Saturday, June 
25, 2005, 9 tolO a.m., 
Mark Yoder, O.D., pres¬ 
ents "Waddaya Use 
That For? Gizmos, 
Gadgets, and Gears 
Explained." This 
course is designed for 
optometric staff with a 
basic to intermediate 
knowledge of oph¬ 
thalmic instruments. 

❖ Also on Saturday, 
"A Trip Through The 
Visual System—Part 1" 
and "Continued Travels 
Through the Visual 
System—Part 2," 
paraoptometrics of all 
knowledge levels will 
take improved skills 
from this course. Part 1 
is designed for new 
paraoptometrics and 
Certified Paraoptomet¬ 
rics. Part 2 will cover 
some of the details of 
vision while applying it 
to real-life cases seen in 
the optometric practice 
on a daily basis. 

Business/Social 

Business and fun 
have also been planned 
for paraoptometric 
attendees. 

❖ Thursday, June 23, 
the 2005 Paraoptometric 
of the Year will be hon¬ 
ored during the AOA PS 
Awards Luncheon from 
12:30 to 2 p.m. 
Additionally, the 
Paraoptometric Section 
will present the 
Community Service 
Award and a new 
award for affiliates, the 
Paraoptometric 
Membership 
Recruitment Award. 

This event is free, but 
registration is required 
for function 0140. The 
AOA PS Awards 
Luncheon is sponsored 
by CIBA Vision, a 
Novartis Company. 

❖ Also on Thursday, 
the Annual 

Paraoptometric Section 


Business Meeting and 
Networking Session 

will begin reviewing 
proposed Bylaws 
changes and the annual 
business report from 5 
to 6:30 p.m. Paraopto¬ 
metrics are welcome to 
come meet Council 
members and hear what 
they have accomplished 
over the past year at this 
formal business meet¬ 
ing. Although this is a 
free event, attendees 
will want to register for 
function 0150. 

❖ Friday, June 24 from 
7 to 8 a.m., the section 
hosts a continuation of 
the Annual Business 
Meeting during the 
Election Breakfast. The 
election of five-member 
open positions on the 
2005- 2006 AOA 
Paraoptometric Section 
Council will take place. 
This event is open to 
Paraoptometric Section 
members, non-mem¬ 
bers, and special invi¬ 
tees, but only members 
in good standing can 
vote. The meeting is 
free but registration is 
required for function 
0200. 

❖ Back this year by 
popular demand. 


Paraoptometric 
Passports will be sec¬ 
tion members' way to 
win fun-packed gift 
baskets from the state 
affiliates. Get a pass¬ 
port stamped for each 
event attended, includ¬ 
ing at the 

Paraoptometric Section 
booth on the exhibit 
hall floor. Passport 
pages will be submitted 
for the gift basket 
prizes drawing. 

The Paraoptometric 
Section volunteers will 
be at the AOA booth on 
the exhibit hall floor, 
available to answer 
questions about mem¬ 
bership, education, and 
much more. 

❖ The Annual 
Paraoptometric Section 
Reception will be 
Friday, June 24, 2005 
from 7 to 9 p.m. Take 
in an address from the 
Section Chair, enjoy 
drinks, munch on appe¬ 
tizers, and dance, all the 
while hoping to win the 
Passport Price drawing. 
Everyone is welcome. 

For more informa¬ 
tion, visit www.optome- 
trysmeeting.org, call (800) 
386-6825, or e-mail 
MeetingHotline@aoa.org. 
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FOR OPTOMETRY 
2005 
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“The” 

Coding Tool For Your 
Optometric Practice 

Updated with 100’s of code changes 

Codes For Optometry 2005 is an extensive listing of the 
codes that you need to make sure that your Medicare and 
third-party insurance claims are submitted properly. It is an 
invaluable aid for you and your staff in identifying diagno¬ 
sis, procedure, material codes and speeding up administra¬ 
tive procedures. The 8 1/2” x 11” perfect bound book is 
divided into four sections with both alphabetical and numer¬ 
ic listings for easy use. 


Procedural Codes. Physician’s Current Procedural Terminology - (CPT 2005) 

Diagnosis Codes. International Classifications of Disease - 9th Edition - 
Clinical Modification (ICD-9-CM) 

Material Codes. Health Care Financing Administration’s Health Care 
Procedural Coding System (HCPCS) 

Medicare’s National Correct Coding Initiative (CCI) Edits 


J aife.-rk.rii>:^ 4 hlcln Ur- 


Receive both books for: 

Special Member Price 
$108.00* 

Non-Member Price 
$135.00* 


All shipping and handling, and applicable 
sales tax will be added. 


Codes For Optometry also includes both the 1995 and 1997 Documentation 
Guidelines For Evaluation and Management Services. 

CPT ® 2005 Standard A.M.A. a $62.95 value 

Easy to use, easy to read. The 2005 edition of the AMA’s Current Procedural 
Terminology (CPT®) official coding reference contains all CPT codes, modifiers and 
guidelines for 2005. Our book is the only one in the market with official CPT cod¬ 
ing rules and guidelines developed by the CPT Editorial Panel and used to define 
items that are necessary to appropriately interpret and report medical procedures and 
services. 

The Standard Edition features an efficient two-column format and an extensive 
index to help locate codes by procedure service, organ, condition, eponym and syn¬ 
onym, and abbreviations. 


H 


WAYS 
TO ORDER 


Mail this completed order form to: American Optometric Association 

Attn: Order Department, 243 N. Lindbergh Blvd, St. Louis, MO 63141-7881 
Telephone toll-free (800) 262-2210 
FAX the completed form to: (314) 991-4101 
E-mai your order to JRPayne@AOA.org 


AO A Member 
Number 


□ Please send AOA 

membership information 


Name_ 

Name- 

Title - 

Address- 

City/State/Zip- 

Telephone (_ 

E-mail or Web site: _ 

CREDIT ORDERS 

□ Bill me 

□ Bill my company 


_ SHIP TO (if different) 

- Dr’s. Name- 

- Corp. Name- 

- Address- 

- City/State/Zip- 

FAX (_) 


CHARGE TO 

□ MasterCard □ American Express □ VISA 

Card #_Exp. date_ 


ITEM 

QTY. 

TOTAL 

PRICE 













SUBTOTAL 

STATE SALES TAX 

TOTAL 





All shipping, handling, and applicable 
sales tax will be added. 


NO RETURNS ACCEPTED AFTER 30 DAYS 














































Ad Showcase 



9th Annual Clinical Eye Care Conference 
& Alumni Weekend 

NSU’s Greatest Hits: Volumes 

This conference is made possible through educational 
provided by Alcon®, Vistakon® (a Division of Johnson 
Vision Care, Inc.), and AMO® (Advanced Med 


Presented by: Office of Continuing Optometric 
NOVA SOUTHEASTERN UNIVERSITY COLLEGE OF 
3200 South University Drive, Ft. Lauderdale, Florida 33328 

For more information: Shakara Rosenbaum, B.A., 

Office of Continuing Optometric Education 
954.262.4224 or email at ocoe@nsu.nova.edu 


KSU 


http://optometry.nova.edu/ce 



Tax Time Is Here! 


Nation’s Largest OD Tax Service 


Currently serving ODs in 26 
states, our firm of 18 CPAs 
has developed a specialty 
practice focused on the tax, 
accounting and QuickBooks® 
needs of private practice 
optometrists across the 
country. 

While most CPAs work with 
only one or two optometrists, 
we see literally hundreds of 
OD tax returns each year. 
Because of that, we have 
acquired an in-depth working 
knowledge of the specific tax 
laws and regulations affecting 
an optometric practice. 

This allows us to provide ODs 
with cost-effective, yet highly 
professional advice on the 
best ways to save tax dollars 



based on your specific gross, net and 
stage of practice. 

Maximize Your 2004 Tax Savings 

Contact Ken Hicks, CPA, at 601.636.0096 
or odtaxservice@maycpa.com today 
for more information on our Tax Return 
Preparation Service and how May & 
Company can save you money. Your 
first consultation is absolutely FREE! 
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We Know Optometry! 

601.636.0096 

odtaxservice@maycpa.com 


In Conjunction With 

Hayes Consulting 

Business Advisors To Optometrists 




*McGreal *Smythe *Szczotka ^Wooldridge 

Special room rate reserved at the Bellagio for our attendees! 

Call 888-987-8686 

Mention MWCO to receive soecial rate 



Questions 

please contact 

Tracy Abel at 888.376.6926 or 
email tracyabel@earthlink.net 
http://www.mwco.org/ 


NEED SOFTWARE? GET THE BEST! 

practice 

management 

software 

^ 4 >. 

See how easy 


it is with 

’ I # 

Eyecom 2 's 


USER-FRIENDLY 


software! 




-vsy- 



Isn't it time for your practice to 


go ? 

A 

To receive a free trial demo call 

/ \ 

us at 800-788-3356 or visit 

m Eyecom ' 2 

OPTOMETRIC SOFTWARE 


Designed and supported by 
eyecare professionals since 1985 
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Ad Showcase 



e a Hike-Buddy!" 


At the Northern Rockies Optometric Conference in beautiful 
Jackson Hole, Wyoming, we encourage all our attendees in 
Hi! inviting way to "take a hike", or bike, go whitewater 
fing or just take a drive in our park/s. 

& Yellowstone) 

Speakers: 
Dr. Michael DePaolis 
Dr. John McGreal 
Dr. Jerome Sherman 
Dr. Leonid Skorin 


For more information about our 
18 hour doctor program, exhibits, 
and paraoptometric program, in 
beautiful Jackson Hole, Wyoming 
scheduled for July 21-23, 2005, 
please contact us at: 


Northern Rockies 
Optometric Conference 

716 Randall Ave., Cheyenne, WY 82001 
Ph: 307/637-7575 
Fax: 307/638-8472 

www.NROCmeeting.com 


CLINICAL FACULTY POSITIONS 



The New England College of Optom¬ 
etry is inviting applications for non¬ 
tenure track clinical faculty in the 
areas of primary care and commu¬ 
nity health. 



Institute 


Responsibilities will depend upon the qualifications and interests of 
the applicant, but will include clinical care and laboratory teaching. 
Faculty also serve as members of the professional staff of The New 
England Eye Institute, the clinical network of the College and may 
provide care in a variety of settings including community health cen¬ 
ters, hospitals and other health facilities in the greater Boston area. 


Required qualifications include an O.D. degree, advanced educa¬ 
tional credentials (e.g. residency, MS, Ph.D., MPH, etc) or equivalent 
experience, and eligibility to be fully licensed in Massachusetts. The 
successful applicant will have a demonstrated commitment to 
excellence in clinical care, community health and a clear potential to 
assume a leadership role in dynamic health care and educational 
environments. Faculty rank and salary will be commensurate with 
experience. 


Applicants should submit a letter of application and curriculum 
vitae by 3/15/2005 to: 


Dr. Clifford Scott, Chair 
Department of Community Health 
do Office of Academic Affairs 
New England College of Optometry 
424 Beacon Street. • Boston, MA 02115 



CE in the Desert 

Tucson, AZ 

March 31 - April 3, 2005 

Hilton El Conquistador Resort 

Arizona 

Optometric Association 

20 Hours of CE 
COPE Approved 

Information & Registration 
602-279-0055/800/346-2020 
jane@azoa.org 



Appraiiplj 
f.fTtfilgyrn«nii & PsHwrshlp Afliwmpnts 


Are fUL buying or selling 
■ practice? 

Lai Blad^l G&n^uT&'wj help IhuIishLh a sivoulh 
Irarr&aclion. Vteara wcraitted business 
appraisers and solubcm oriant&d advisees. 

Value Enhancement Services 
Practice Salas A Flnanacimg 


Marina BLckwnl, MBA.AJBA 

nrdflcfctfeJIjwm 


andfwtnmMp foAeV 

— Jp/iy .htyn?* 00 

Coll us today at B0Q.5AB.9G3G 

to I earn whal olt lean of piofessicntfs 



can do for you 




Enroll Today as an InfantSEE™ 
Doctor Send name and 
practice address to: lnfant$EE@aoa.org 
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FISHING 



Eye to Eye Seminars presents continuing 
education in remote Canadian wilderness settings 

Dogskin Lake Lodge, Manitoba • June 16-20 th 
Fly-in for walleye and pike $1550.00 

Stork Lake Lodge, Ontario • September 7-11 th 
Boat-in for walleye and muskie $900.00 


Included in the price is 12 hours 

of continuing education, boats, 

and all meals (including shore lunches.) 


Contact Dean Springer O.D. 715-637-2020 or springereye@chibardun.net 



/TV 

feYeCARtAUCTIONb.COM 

h u c 11 d «s win mm 

www.eyecareauctions.com 

It’ as easy as 1,2,3...to Bid, Buy & 
Sell your new & used ophthalmic 
equipment online. It's always free to 
list your items and almost as cheap to 
sell. Check us out and start making 
money on your unused equipment 
instruments and supplies. 

www.eyecareauctions.com 


Visit the AOA 
Web site 
at 

www.aoa.org 



Vice President and 

Executive Director of Patient Services 


Pennsylvania College of Optometry seeks applicants for the position of Vice President 
and Executive Director of Patient Services. Under the direction of the President of the 
College, this position is responsible for all activities of The Eye Institute, the major clinical 
educational facility of the College, and its other clinical satellite facilities. 

The Vice President and Executive Director must assure that, while adhering to the 
highest standards of quality assurance for patient care, all clinical facilities operate 
effectively and efficiently both as a business entity and as a system responsible for 
clinical educational experiences. 

Qualified candidates must possess a clinical doctorate degree (0D, MD) and/or a post 
graduate degree (MBA, MHA or MPH) in a Health Care delivery related discipline as 
well as five years progressive experience in a health care delivery or health care related 
setting; three years senior management/administrative experience in a health care 
setting which includes strong financial management and analytical skills. 

Applicants accepted until April 1, 2005. To apply, please submit your curriculum vitae 
along with cover letter to: 

Joan G. Schick 
Director of Human Resources 
Pennsylvania College of Optometry 
8360 Old York Road 
Elkins Park, PA 19027 
Phone: 215-780-1267, FAX: 215-780-1265 
E-mail: jschick@pco.edu 
EEO/AA 
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American Gplumelric Association 



Visit 

AOA NEWS Online 
at 

www.AOANEWS.org 



Gbtometry’s 

■meeting# 

June 22-26, 2005 
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Classifieds 


PROFESSIONAL OPPORTUNITIES 


ALL STATES - PRACTICES FOR SALE and 
100% FINANCING plus working capital. 

Largest database of Sellers/Buyers. 
Confidentially maintained. Buyers are pre¬ 
qualified. Seller receives free valuation, free 
internet advertising. Successful transition is 
guided by 30 yrs. of professional experience. 
Visit our website for current listings. Call 
ProMed Financial, Inc. 888/277-6633. www. 
promed-financial.com 

California, SF. Gross $430,000 on 4 days. 
Beautifully designed office. Spanish speaking 
helpful. New Jersey-Bergen County, Gross 
$360,000 on 25 0D hours/wk. Ohio. Montgomery 
County. Gross $1,200,000, two locations. Visit 
www.Transition-Consultants.com FOR A 
FREE PRACTICE VALUATION OR SEARCH. 
800/416-2055 

COLORADO - SE Denver. Full scope 15 yr. old 
part time practice. Appraised at 210K, asking 
135K. Much growth potential. For details 
e-mail Dharman1@aol.com 

FLORIDA-Miami. Board-Certified optometrist 
wanted. FT/PT. Hi-tech, modern office serving 
Miami 50 years. Call or fax resume to Dr. 
Einhorn. Office phone: 305/595-2020. Fax: 
305/595-2036. E-mail: ne3000gt@aol.com 

FLORIDA - Tallahassee area. Excellent oppor¬ 
tunity. Established practice stressing compre¬ 
hensive care. Collects 575K with good profit 
margin. Free standing building. Great staff. Call 
Franklin Group Associates, Inc. and ask for 
Phyllis Franklin, Lie. Real Estate Broker, at 
800/465-8605. 

HAWAII - Honolulu. Hawaii Permanente 
Medical Group/Kaiser Permanente: Flawaii's 
most established multi-specialty group of over 
400 physicians, including twenty optometrists 
and ten ophthalmologists, seeking a 
Comprehensive Optometrist with TPA certifi¬ 
cation, practice based on Oahu and position 
requires covering peripheral clinics including 
neighbor islands. The position is immediately 
available. Applicant must have training and 
experience in the latest optometric tech¬ 
niques and commitment to quality care, 
patient advocacy, and involvement in patient 
and professional education. Competitive 
salary, excellent benefits, relocation assis¬ 
tance and more. Send CV to: Physician 
Recruitment, HPMG, Dole Cannery Square, 
501 Alakawa Street, Suite 255, Honolulu, HI 
96817-5764 or FAX 808/432-4620; Email: 
Maxine.M.Miyakawa@kp.org E0E. 

ILLINOIS/MISSOURI. Optometrists needed for 
0D/MD full scope state-of-the-art practice. 
Great opportunity, area universities, hiking, 
lakes, hunting, wineries, wonderful schools, 
shopping, restaurants. Call 800/344-7058. 

INDIANA - Indianapolis. Medical/surgical 
optometric referral center seeking 0D with 
residency training or 2 years disease/post op 


care experience. Fax CV to 317/921-6614 or 
contact Jim Hunter, O.D. 317/925-2200. 

MISSOURI - Eastern. Two practices - Total 
Fair Market Value $300,000.00. Contact prac¬ 
tice broker: Richard S. Kattouf, O.D., D.O.S. 
800/745-3937. 

MONTANA - Mid Central. The Rocky Boy 
Health Board is seeking a full-time optometrist 
to practice in a busy rural multidisciplinary 
practice on the Rocky Boy's Indian 
Reservation in Montana. The Chippewa Cree 
Health Center is located in the Bear's Paw 
Mountains, and will be moving into a new 
facility (currently under construction) in early 
2006. Duties involve vision examinations, pri¬ 
mary medial eye services, optical and contact 
lens services. The current practice involves 
providing a significant amount of services to a 
diabetic population. Competitive salary, fringe 
benefits, bonus, and student loan repayment 
opportunities are available. This position is 
available immediately. For further information, 
contact: Ms. Carol Maetche, Credentialing 
Coordinator, Rocky Boy Health Board, RR1 Box 
664, Box Elder, MT 59521. 406/395-4486 or 
800/531-6407. 

MONTANA - Western. Established, Growing, 
Solo practice. Gross $297K on 4 0D days a 
week. Personal circumstances necessitate 
the sale. Asking $175K. E-mail: eyedoctor- 
bob@hotmail.com 

NEVADA - Northwestern. Close to Reno/ 
Tahoe - great outdoors area! Busy private 
practice for sale in a growing community just 
east of Reno. Will consider associate for even¬ 
tual practice takeover. Full scope optometry, 
300K on 3.5 days per week. E-mail: doctormmm 
@charter.net 

NEW JERSEY - Monmouth County. Established 
solo 13-year practice, full scope, great loca¬ 
tion. Doctor's personal circumstances neces¬ 
sitate sale. Call 732-381-1433 or E-Mail: 
fceye942@aol.com 

NEW MEXICO - Silver City. 34 year practice 
for sale. Will consider associate. Net 200K. 
Beautiful high desert climate at 6000 feet adja¬ 
cent to the Gila wilderness hunting and fish¬ 
ing. State university in town. Call after 6 P.M. 
mountain time. 505/388-1769. 

NEW JERSEY - Somerville. Full-scope, 50- 
year-old practice with niche in VT and binocu¬ 
lar disorders. Loyal, extensive patient base; 
retiring doctor offering mentoring as needed. 
Contact: 609/977-9118. E-mail nanlesmil2@ 
aol.com 

NEW YORK - Adirondacks. Eye Care for the 
Adirondacks is seeking a full-time Optometrist 
for our Malone office. Our staff presently 
includes 4 ophthalmic assistants, 1 reception¬ 
ist, an office manager, a certified optician and 
a new optical dispensary. We are a state-of- 
the-art facility (4,100 sq. ft.) with 6 Haag-Streit 
lanes. The office is equipped with Yag and 



Argon lasers, NFL equipment, Fundus photog¬ 
raphy system, Zeiss Visual Field machine and 
a pachymetry unit. Competitive salary and 
benefit packages are available. Malone, New 
York is located in the heart of the scenic 
Adirondack Mountains. Malone is a quality of 
life community, one hour from Montreal, 
Canada, Plattsburgh, Lake Placid and Saranac 
Lake, New York. Please send CV to: 
fayem@eyecareadk.com 

NEW YORK- Hudson Valley. Practice for sale. 
University town, excellent location. 130K 
2days/week. Good growth potential. 
Established 30 years. 845/389-9918. 

NEW YORK - Tri-State Region. Optometrist 
needed: Highly capable, full time Optometrist 
needed by July 2005 or sooner. Practice with¬ 
in 1 hour of New York City. Highly-respected, 
established practice with large referral base 
and state-of-the-art equipment. Excellent 
salary and benefits package. Serious candi¬ 
dates only. Please send CV: jenntse@ 
warwick.net OR fax 570/409-0316. 

OHIO-Northeastern. Great location. Population 
growing. Fair market value $73,500.00. Contact 
Practice Broker: Richard S. Kattouf, O.D., 
D.O.S. 800/745-3937. 

OPTOMETRISTS, OPHTHALMOLOGISTS & 
MANAGERS. LCA-Vision/ LasikPlus (Nasdaq: 
LCAV) currently has 44 vision centers special¬ 
izing in laser vision correction, and are grow¬ 
ing. We have excellent opportunities across 
the U.S. for motivated health care profession¬ 
als seeking to enhance their career and use 
their talents to provide the highest quality 
patient care. We offer a competitive salary 
and benefits package. To become part of our 
exciting team of health care professionals 
shaping the laser vision correction industry, 
please reply to: Human Resources, LCA-Vision 
Inc. Email: kwessel@lca.com or FAX: 513/792- 
5626. 

PENNSYLVANIA - Central. Solo Practice for 
Sale. Gross 300-350K, net 120-150K. Prime 
location in resort area. 4 to 5 days/wk. Lab on 
site. Trained staff & all good equipment. Dr. 
has cancer, must sell. Fax: 814/371-7784. 
E-mail: Kairysod@penn.com 

SELLERS NEEDED. PRACTICES FOR SALE, 

including NEW on the market FLORIDA GULF 
COAST, MISSISSIPPI, COLORADO, PENNSYL¬ 
VANIA / SELLERS NEEDED FOR BUYERS 
SEEKING PRIVATE PRACTICES IN - Tampa, 
Orlando, Richmond, Cincinnati, Knoxville, 
Charlotte, Columbus, and elsewhere through¬ 
out the U.S. Call Sandra Kennedy at National 
Practice Brokers 800/201-3585. 

VIRGINIA - Roanoke. Two office practice, full¬ 
time associate position. Salary and benefits. 
Contact Rita 540/989-4114. 


EQUIPMENT FOR SALE / WANTED 


FOR SALE: Quality Pre-Owned Optical 
Equipment and Phase or Clear Monomer now 
available from Popular Leasing. Check our 
current inventory at www.popularleasingusa. 
com/catalog/ then, call us at 800-892-9411, 
Ext. 135 with an offer we can't refuse. 
Financing available. 

EQUIPMENT WANTED. Equipment in excel¬ 
lent condition needed for two high-volume 
V0SH social service eye clinics in Guatemala: 
slit lamps, chair and stands, phoropters, pro¬ 
jectors, keratomters, auto-refractors. 
Donations are tax-deductible. Please contact 
Doug Villella 0D at 814/454-6517 or dougv@ 
surferie.net 

I NEED FRAMES, temples, bridges stamped 
1/10th 12kG.F. (gold filled). New, old stock, or 
Used. Full, Semi, or Rimless styles. Contact GF 
Specialties, Ltd. 800/351-6926. 

MISCELLANEOUS 


DO YOU WANT TO HELP CHILDREN? 1 out of 4 

children struggle with vision problems that 
interfere with reading and learning. Detection 
and treatment of these vision problems could 
be your niche. Learn more about making vision 
therapy a profitable service in your practice. 
Call today to schedule a free consultation with 
Toni Bristol at Expansion Consultants, Inc., 
specializing in Vision Therapy practice man¬ 
agement and marketing since 1988. Toll free 
877/ 248-3823. 

FINANCING. Acquisition, Debt Consolidation, 
Equipment, Real Estate, Refinance, Start-up, 
Working Capital. 100% financing. Fast 
approval, low rates. www.promed- 
financial.com or call ProMed Financial, Inc. 
888/277-6633. 

Significantly Increase Your Profits. Offer a 
new patient service with the HTS 
Computerized Home Vision Therapy program- 
even if you have not offered vision therapy in 
your practice before. The HTS program is 
affordable, efficacious, and easy to implement 
and requires no special training or additional 
staff. For more information or to order a no 
obligation 30-day trial of the HTS program, 
visit our web site, www.visiontherapysolu- 
tions.net or contact us at 888/810-3937. 

Uncomfortable with the prospect of examin¬ 
ing infants and young children? 0EP has a 

two-day, small group, hands-on lecture/work¬ 
shop that will give you the experience and 
confidence you desire. Contact 800/447-0370 
for current schedule. 

Add $133 per exam to your net without adding 
any extra time or work to your day. Call 
806/745-2222 for a free information pack. 


Classified Advertising Information 

Classified advertising rates are $2.00 per word. This includes the placement of your advertisement in the classified section of the AOA NEWS Web site, A0ANEWS.org, plus posting in the classified 
section of the A0A Member Web site, A0A.org. The AOA NEWS print edition is published 18 times per year (one issue only in January, June, July, August, November, and December; all other months, 
two issues). Posting on the AOA NEWS and AOA member Web sites will coincide with the AOA NEWS publications dates. There is a $40 minimum charge per issue for NEWS classifieds. A phone num¬ 
ber or e-mail address counts as one word. Boldface listings in AOA NEWS are an extra $2.00 per word. An AOA box number charge is $20.00 and includes mailing of responses. The envelope will be 
forwarded, unopened, to the party who placed the advertisement. E-mail or Web addresses may be placed in ad copy. Automated links to these addresses will be included at no additional charge for 
ads appearing on the AOA NEWS Web site. No automated links will be provided on the AOA member Web site. Payment for all classified advertising must be made in advance of publication, regard¬ 
less of the number of times it is to appear. Please remit by check, MasterCard, VISA, or American Express. Be sure to include the expiration date and credit card number. Classifieds are not commis- 
sionable. All advertising copy must be received by mail at the AOA NEWS Classified Advertising, 243 North Lindbergh Blvd., St. Louis, M0 63141; by fax attn: Classified Ad Department at (314) 991-4101; 
or by e-mail to ALMiller@ aoa.org. Advertisements may not be placed by telephone. Advertisements must be submitted at least 15 days preceding publication dates. All ad placements must be con¬ 
firmed by the AOA —do not assume your ad is running unless it has been confirmed. Cancellations and/or changes MUST be made prior to the closing date and must be made in writing and confirmed 
by the AOA. No phone cancellations will be accepted. Advertisements of a "personal" nature are not accepted. Call Fox Associates at (312) 644-3888 for advertising rates for all display ads. 
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Essential ' 


Online Orders dnd More 


"With VisionWeb Essential, I can order spectacle 
lenses online directly from my suppliers, at my 
convenience." 


Online Ordering at Your Convenience 


As office manager for langlewood Vision Center, 
Karen appreciate!; the convenience of online 
ordering with VisionWeb Essential. 


Karen and her staff no longer have to spend 
valuable time placing orders by phone or fax. Now 
this can be done onl inc, 24/7, at their convenience. 
With VisionWeb's "smart engine" technology, 
ordering errors and callbacks are greatly reduced as 
well, VisionWeb Essential has simplified the 
ordering process for Karen and her staff, allowing 
them to spend more time with patients-the heart 
of Tanglewood Vision Center's business. 

To learn more about how VisionWeb hssentiol can 
help streamline your practice, call 1 - 800 - 874-6601 
or visit www.govjsionweb.com/essential. 


V I S I o 


") 
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Streamline. Simplify. Succeed! 


0 2005 VisionWeb, Inc. AH rights reserved. VisionWeb is a service 
m;jrk arid "Slrcymljnc Simplify Succeed 11 is y Irydcmyrk cf VisionWeb. Inc 



Silicone hydrogel technology 
has finally met its match. 

Introducing AQuify®, the first 5 minute 
MPS designed for silicone hydrogel lenses. 




5 MINUTE 
MULTI-PURPOSE 
SOLUTION 


’Round fl 1 2 * * ® 
Comfort " * 


3 Cl®' 


IDEAL FOR OVERNIGHT 
LENS WEARERS 

ClK.jrit ■ h'ii seS * * Slurai 

For SoFt Conta-zl Lenses 

12 fl. oi. 1355 ml) 


t CIBA 
Vision 


Multi-Purpose Solution 
cleans, moisturizes 
and disinfects lenses 
in Just 5 minutes. 


CIBA Visionls Comprehensive 
Lens Care Portfolio includes 
AQuify* MPS, Clear Care* and 
AQuify* Long-Lasting Comfort Drops. 


lenses, AQuify MPS combines 
long-lasting comfort with time¬ 
saving convenience. 


The unique HydroLock 6 formulation 
of AQuify MPS combines 
moisturizing Dexpant-5 and the 
humectant Sorbitol to lock in 
moisture and keep lenses from 
drying for iround-the-clock comfort. 


AQuify MPS provides outstanding 
performance for silicone hydrogel 
lenses, with substantially less 
corneal staining than other 
multi-purpose solutions. 12 


Recommend AQuify MPS for 
your soft contact lens patients. 


1 Amos C. A clinical comparison of two soft lens care systems used with 
silicone hydrogel contact lenses. Optician. 2004; 227 (5933): 16-20. 

2 Amos C. Performance of a new multi-purpose solution used with 

silicone hydrogels. Optician. 2004; 227 (5945): 18-22. 

©2005 CIBA Vision Corporation 


1-800-241-5999 mycibavision.com 



CIBA 

Vision 

A Novartis Company 





